Nine Effective Practices

for Building Audiences for the Arts
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organization’s future.
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6 Provide Multiple
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Offer a variety of engaging .
experiences to introduce the Uss audmr(;ciresearch to 9
target audience to your understand the target group's
organization and art form. views on your organization

6 Think Through and art form.
the Relationship

Develop a vision for how the
target audience will interact
with your organization.

arts organizations that received funding from The Wallace Foundation between 2006 and 2012 to develop audience-building
initiatives. An analysis of their efforts, which were shaped by audience research and then evaluated, revealed nine factors contributing S
to their success. To read the report and see other Wallace publications about audience building, visit www.wallacefoundation.org. Sharng sokacr

Expanding opportunities

This infographic summarizes The Road to Results: Effective Practices for Building Arts Audiences, a guide based on the work of 10
The WElIEIeS Foundation



